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The proposal for a junior college was 
made by the Columbus Chamber of Com-
merce in 1949. The local citizens attempted 

to put the idea into action by fundraising to purchase the college’s current  
region in addition to the developing plans for its administration. Although 
these first few efforts were unsuccessful, this got the ball rolling for junior 
colleges. And in 1958 the law was revised to accommodate the establishment 
of junior colleges. Soon after Columbus State University opened its doors in 
1958 with only fifteen faculty members and about 300 students. In 1963 after 
the college campus was relocated, the university quickly began to expand. In 
1965 CSU’s request to be a four-year institution was granted.

History and Culture

Brand CommuniCation
ConClusion

 Despite the tools available, CSU would still be consid-
ered a fall back school due to the lack of effective communi-
cation between the university and the audiences they wish 
to reach. Though there is a desire to reach individuals glob-
ally, we found that they did not highlight their international 
exchange program nor their study abroad program which 
had been rated so highly upon in depth research.
 CSU is not showing its full potential when it comes 
to branding itself as the best university due to the lack of 
showcasing what makes it unique instead of incredibly  
affordable. We would suggest that CSU move from  
trying to be everyone’s first choice, to communicating why 
they are the best choice when it comes to the programs 
they offer. Other universities can look to CSU’s brand as 
a cautionary tale; they can learn that if you focus so hard 
on changing labels you can lose what makes your univer-
sity an incredible place to at-
tend. Schools should focus 
on acquiring well-rounded 
students, whether or not it’s 
their first choice. 

average gPa
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Gender of students at CSU 

Male	

Female	

Ethnicity of Students from 
U.S. 

American	Indian/
alaskan	Na1ve	
Asian	

Black/African-
American	
Hispanic/La1no	

Mul1-race	

Na1ve	Hawaiian/
Pacific	Islander	
White	

Unkown	

ranking
106*

93% of Freshmen 
applied for financial 
aid, and 80% got it!

*Regional Universities of the South

History of Junior College

noteaBle alumni

*Photo Credit Ray Herras 2017 Via Twitter

ray Herras
Information Systems 
Security Manager for 
Veracity Forecasting 
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CamPus traditions
miss ColumBus 

state university
Described as “a dynamic 
educational program that 
provides opportunities for 
young women to expand 
their quest for knowl-
edge...” by CSU, 2017*Photo Credit Chelsey Rogers  

2017 Via CSU website
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CSU is now offering Bachelor of Arts Degrees which can be earned completely online in three years.

Degreein3 is designed to help anyone who cannot attend an on-campus, four-year program. You

may be working full time or part time, a stay-at-home mom, or a soldier wanting to rise through the

ranks. You may be a professional wanting to change your career to serve in a more fulfilling capacity

or in a leadership position serving your local community, church, or non-profit organization. You may

be a first-generation, degree-seeking student who is worried about the cost of earning a Bachelor’s degree. If so, this

program is for you! Best of all, your degree comes from Columbus State University - recently ranked among the top

50 regional public universities in the South by U.S. News & World Report.

ColumbusState.edu/Degreein3
706.507.8883

I got my

100% online

degreein3 years.

Apply today

Applications now being accepted for our first session beginning in October 2013. Complete the online application.

Be sure to answer all items on the application to assist in determining your admissibility. When you are finished,

click the “SUBMIT” button and pay the nonrefundable $40 application fee (unless you have a fee waiver)

The Criminal Justice bachelor’s degree program

will provide you with education and training to

prepare you for a career in private or public

security, investigations, parole enforcement and

related fields. It may also qualify you to pursue

additional training in law enforcement or

government security.

BA Criminal Justice
BA Communication

Courses encompass aspects of marketing, public

relations, communications, technology, law,

research, social media, and many other

disciplines. By studying a diverse range of topics

in these fields, you can learn how to select the

appropriate medium to reach your chosen

audience — and design effective commu -

nication strategies to influence them.

AD CAMPAIGN AND MARKETING MESSAGES:

Columbus State University is no longer a fall back option for students looking for a bigger and better 

school. For more and more students who have a choice of where to go, they are making Columbus State 

University their first choice. Our ad campaign, strategic plan and private comprehensive campaign have 

embraced this concept, and the “First Choice” theme.

The idea is that we are not saying we are better academically than a Georgia Tech, or that we have more options than you would 

find at a UGA, it’s just that for many students we have exactly the right mix of: Value / Academic excellence (which is largely 

underappreciated) / Location (close to Atlanta, but not too close. Also RiverPark campus) / Opportunities for engagement / Personal 

attention from faculty / Relevant courses of study and courses that prepare students for jobs and careers / National caliber faculty / 

Emerging campus environment / Great community

BACHELOROF ARTS INCOMMUNICATIONWITH A FOCUSIN CIVICLEADERSHIP

Get Your Degree in just 3 years.100% Online.

CSUDegreein3.com

How to apply and be considered for admission. 

Applications can be submitted online at CSUDegreein3.com. To apply, simply complete the online application as thoroughly as possible.

When you are finished, click the “SUBMIT” button and pay the nonrefundable $40 application fee.

For more information, please call 706.507.8883 or email CSUDegreein3@ColumbusState.edu.

A convenient, low-cost route
to a marketable degree from
an accredited institution. 

Think. Act. Succeed. A CSU Bachelor of Arts in Communication offers a practical and economical

pathway to success in human resources, business, communications,

management, public policy and administration, journalism, marketing and

many other professions. CSU’s online communication program is carefully

crafted to prepare students for the management and interpersonal

challenges of today’s workplace. 
Learn to Communicate – and Lead

This course of study explores a variety of topics that leaders at every

level consider essential, such as ethical business principles,

technological expertise, and organi zational skills. It places an

additional emphasis on leadership, entrepreneurship, and

creativity. Issues such as negotiation, diversity, and dispute

resolution are focal points. This degree program is

designed to be a balance of both practical skills and

academic theory needed to succeed in business,

government, or the non-profit workplace.

Financial
Aid

Low 
Tuition

A
MARKETABLEDEGREE

“My CSU Degree paved the way for a great job in

Corporate Communications. Not a day goes by
that I don’t put that knowledge to effective use.”– Hayley Henderson, CSU ‘12

Military StudentsActive duty, National Guard,reserve members of themilitary, or veterans who have
honorably served our country

will find a partner in CSU.
We are dedicated to helping

you achieve your educationaland professional goals.  

FROM A
TOP 50UNIVERSITY

MilitaryBenefits

*2012 Top 50 ranking
U.S. News & World Report rankings.

> CSU is ranked in the top 50 regional public univer -

sities in the South by U.S. News & World Report.

> Columbus State University’s 100% online, 3-year

bachelor degree in communications with a focus in

civic leadership is an accredited program of the

University System of Georgia.
> CSU has a history of quality and success with its

graduate degrees. Online programs in education

and our online MBA are ranked among the top 35

in the country by US News and World Report.

> This new program is affordable at just $1,200 per

term, with the university’s guarantee of quality

behind every course.> Columbus State University is accredited by the

Commission on Colleges of the Southern Association

of Colleges and Schools to award associate,

baccalaureate, masters, educational specialist

degrees, as well as a doctorate in education.

> The Georgia State Department of Veterans

Service (State Approving Agency) has approved

Columbus State University for the training of

veterans and eligible dependents.

Why CSU?

Military tuitionassistance programs(GoArmyEd, SMARTS)and military creditsare accepted. CSUis also a SOCAD andYellow Ribbon School.

CSU is adesignatedmilitary friendlyuniversity.
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Columbus State University’s strong visual identity builds alignment and customer loyalty. Correct 

application of the Columbus State University logo strengthens the Columbus State University brand and is 

art of strategic plan to improve reputation.  Use of the Columbus State University logo and any of the 

brand’s defining elements is restricted to communications that represent Columbus State University.

The Columbus State logo is only available as 2-color (Blue and Red), 1-color, (Black only) or

reverse (white only). Always ensure significant contrast between the logo and its background.

Do not place the logo on patterned or textured backgrounds. Do not scale logo disproportionately.

PMS (Pantone Matching System):
Blue, PMS 540Red, PMS 186

CMYK (print)Blue, c.100 m.77 y.38 k.36Red, c.13 m.100 y.90 k.4

 

RGB (screen)Blue, r.0 g.50 b.91Red, r.204 g.9 b.47

Hexadecimal (web):Blue, #00325bRed, #cc092f

»  Use the logo graphics  as provided. »  Do not alter the logo in any way.»  Do not create your own Columbus State 

»  University logo.
»  Use only approved colors.

»   Do not separate type from the ‘Clocktower’

     or use either as stand alone element.»  Allow for ‘safe space’ and adequate size.»  Make legibility a priority.

As illustrated, the safe space on 
each side of the logo should be 
equal to or greater than the height 
of the verbiage in the logo. 

PMS 540  Coated
PMS 186 Coated

 

Columbus State University logo use in any outward facing material must be reviewed and approved by College Marketing. 

For review and approval of all Columbus State University logo uses, please contact John Lester, Marketing of Director, at 

lester_john@colstate.edu, 706-562-1652. For more information visit http://ur.columbusstate.edu/logos/index.php.

BRAND FONTSPRIMARY Open Sans LightOpen Sans Light Itallic Open Sans RegularOpen Sans Itallic Open Sans SemiboldOpen Sans Semibold Itallic 
Open Sans BoldOpen Sans Bold Itallic 

Open Sans Extra Bold

SECONDARYGeorgia RegularOpen Sans Itallic Georgia BoldGeorgia Bold Itallic

BRAND COLOR PALETTEThe use of color is integral to the
Columbus State University brand.  

*Photo Credit Marketing/Branding 
Quick reference Guide Via CSU website

Csu vision
a first choice institution for discerning 
students who seek challenging pro-
grams, engaged faculty, and a vibrant, 
globally connected campus culture. 

Csu mission
We empower people to contribute  
to the advancement of our local and  
global communities through an 
emphasis on excellence in teach-
ing and research, life-long learning, 
cultural enrichment, public-private  
partnerships, and service to others.

1 used the word 
“global”

**Compiled Nov. 2nd, 2017

3 related to art 
or culture

3 related to the  
community outside  

of CSU

out of tHe last 25 tweets**
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The official CSU hashtag, #CSUfirstchoice, 
hasn’t been used on Twitter since May 12th... 
and on Facebook since August 5th, 2015

*Photo Credit Top: US News & World Report
Right: Hastings+Chivetta 2013

Left: Columbus State University News


